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Welcome to The Social Media Guide! This guide is here to help you understand how to make 

the most of social media for the Geldrops MuziekCorps. In this document we'll cover how to 

keep your social media pages interesting and engaging. How to create good content on 

platforms such as Facebook, Instagram, Twitter and Youtube. And how to reach as many 

people as possible. Let’s get started. 

 

 

Problems 

The Geldrops MuziekCorps faces several challenges in maximizing its social media presence, 

which is crucial for reaching wider audience and engaging with the community effectively. The 

main issue is maintaining a consistent and recognizable brand identity across all the platforms, 

which is vital for the audience to identify and connect with the orchestra. Creating engaging 

and informative content that appeals to the audience is also a challenge, especially when it 

comes to maintaining the social media pages active and interesting. The orchestra also 

struggles to make use of modern content formats, like video and short-form content. These 

challenges highlight the need of strategic social media management to increase the visibility, 

engagement and community involvement. 

 

Name 

A centralized name and consistent branding across all social media platforms are crucial for 

brand recognition, professionalism, and ease of communication. It ensures uniformity, 

improves search engine visibility, and avoids confusion among users. In short, it's essential for 

a strong online presence and effective social media management. Choose a name to represent 

you on all social media platforms. Such as Geldrops MuziekCorps. 

 

Profile Picture 

An account on social media is suited to inform, inspire, and activate people. The first thing 

people are greeted by on your social media page is the profile picture. This will be the logo 



and it should be the same on every social media platform. It’s important that the picture is 

centred so that the logo is not cut off and fully visible. 

 



Biography 

It’s Important to create a compelling bio that is engaging and informative. Your bio is like your 

online introduction. It needs to be catchy and informative to grab attention. Start with a brief 

description of yourself or your brand, using simple language. Include keywords related to your 

interests or what you offer. Don't forget a clear call to action, like asking people to follow you 

or visit your website. Keep it real and update it as needed to stay relevant. Here is an example. 

 

Geldrops MuziekCorps, Passie en Precisie in Harmonie.  Sinds 1888 brengen wij melodieën tot 

leven. Heb jij passie voor muziek?  Sluit je dan aan bij ons om de rijke wereld van blaasmuziek 

te verkennen. Volg ons ook voor updates over concerten, evenementen en kijkjes achter de 

schermen! #GeldropsMuziekCorps #Orkest 

 

Content 

Keeping your social media page active is important for staying connected with your followers. 

It helps you share updates, build your brand and it keeps you visible and credible in your 

industry or community. It’s important to promote upcoming events such as het Kinderfestival 

and the Koningsdag concert.  

 

• Create engaging posts with event details and visuals. 

• Share regular updates to keep followers informed. 

• Interact with your audience through polls, Q&A sessions, and replies. 

• Use event hashtags to streamline conversation. 

• Partner with influencers or local businesses for wider reach. 

 

 

Tips for creating posts: 

Make the post visually clear and ensure that the message/offer is easily readable, even when 

the post is resized on, for example, a mobile phone. Create posts that really show the fun parts 

of the orchestra. Such as kids learning to play instruments together. 

 

 

 

 



Short form content 

Short form content has become a big part of social media platforms. Such as Shorts on 

Youtube and Reels on Instagram. Use this to your advantage and create short form content to 

keep your social media accounts engaging and dynamic.  

 

• Condense information into concise, impactful messages. 

• Use eye-catching visuals  

• Maintain consistency with branding and messaging style. 

• Regularly post new content to maintain engagement and strengthen your brand 

presence. 

 

 

Video content (Youtube) 

Video content on YouTube can significantly enhance your social media presence and 

engagement. Here are some key points to consider for video content: 

 

• Video Introductions: Create short introductory videos showcasing your orchestra's 

performances, rehearsals, or behind-the-scenes moments. This offers a personal touch and 

allows your audience to connect with your team. 

• Concert Highlights: Share highlights from your concerts or events. Capture the energy and 

passion of your performances to entice viewers and generate excitement for upcoming shows. 

• Educational Content: Produce educational videos about different musical instruments, 

music theory, or the history of your orchestra. This not only entertains your audience but also 

positions your brand as a valuable source of information. 


